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2. Your Answer free to discuss|

Three Questions to evaluate Zara:

1) What are they offering?
This is very hard to decipher. At first glance, one would think they are selling either clothing or
modeling services. It took us a second to figure out what exactly they are selling,

2) Why: P
There is no clear reasoning to pick Zara,

3) What do they want me to do next?
After selecting country and language, we are redirected to a page with everything they offer. However,
after sitting on the site for a moment, the pages begin to flip up quickly and involuntarily. It is unclear
where to go next. There are minimal CTA buttons and way too much movement happening at once.

Evaluation:

Upon reaching the landing page, you have two options to choose what country you're in and what
language you speak. The CTA button is a button that says “Go". This CTA is extremely vague, providing
no direction or information on where they will take the customer next. Additionally, there is no option
to scroll down on the main page. There is no fold, what you see is what you get. It is simple and clear
in the fact that you only have the option to click “Go”, however, this gives no contexts to the brand
whatsoever. If we were to change to CTA, we would add a few more that direct customers specifically
to women and men categories. Our CTA's would say: “Shop Women”, “Shop Men”, “Shop Shoes”,
"Shop ", etc. As for trust symbols, we found none that are visible, there would need to be
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Zara website might be a familiar website, which you
frequently access (maybe), but if you were able to
find/discover some things that weren't
seen/recognized before due to what we learned last
time and interpret that differently, you succeeded.
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1. Brief explanation for the concept and theory (your own words)

‘We decided to look at stimulus generalization and in particular licensing and co-branding. Stimulus.
generalization is the tendency of stimulus to invoke similar, conditioned responses. The purpose of
stimulus generalization is for companies to capitalize and generate more revenue with consumers’
positive association with those specific stimuli. In particular, co-branding and licensing is using
well-known names with the hope that the association with that name will give the company a
positive reaction to the product with which it is teaming up with. The term halo effect is associated
with co-branding and licensing. The halo effect is the impression created from one thing te
influence the opinion in ancther area/thing, Basically, when companies do co-branding, they want
the impression from the one thing they are licensing/co-branding with to influence consumers to
buy their product or service.

2. Real world examples

One real world example of co-branding and licensing to give a sort of halo effect is Breyers ice
cream. They have been teaming up with popular candy bars and sweets, majority of which are
chocolate ones, to get that halo effect on consumers and hopefully generate more revenue. Image
1 below shows the different brands of candies and sweets Breyers ice cream have teamed up with.
It should be noted Image 1 is not every flavor. This created a positive effect and in turn sales
increased. | know for us personally, as a group, we would more likely buy the well-known
candy/sweets Breyers has teamed up with. For instance, the Oreo ice cream over a typical cookies
and cream flavor. The reason for this is because we know what Oreos taste like, and we like the
flavor of them, therefore we would buy the Oreo and Breyers collaboration. You can also see in
image 1 that Breyer's did a 2-in-1 with popular candy bars/sweets where they combined two
different brands into one carton of ice cream. This could have an even better effect on consumers,
if those consumers like those two flavors. But it could also have a negative effect if a consumer
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